
S A N TA  A N A  C O M M E R C I A L  T O B A C C O  C O M M U N I T Y  
S C A N  S U R V E Y  R E S U L T S  A N D  D I S C U S S I O N  

 

The Tamaya Wellness Program conducted a community wide scan to examine the impact of 
commercial tobacco on the Santa Ana community.  Funding and support was provided by the 
Albuquerque Area Southwest Tribal Epidemiology Center (AASTEC).  81 community members 
took the survey either online or by filling out a paper version.  

SMOKING STATUS MEN AND WOMEN  

HOW OFTEN MEN AND WOMEN USE COMMERCIAL TOBACCO 

The graph above is comparing male and female responses of how often they smoke or use commercial tobacco 

products.  A much greater percentage of women than men reported not using commercial cigarettes. 

The higher usage by men 

may be due to ceremonial 

tobacco use.  67% report 

smoking only for                

ceremonial purposes 

SECONDHAND SMOKE EXPOSURE 

The majority of both men and women report the greatest exposure to secondhand smoke is in traditional settings. 
Secondhand smoke is the combination of smoke from a cigarette and the smoke breathed out by smokers. It       
contains more than 7,000 chemicals, hundreds are toxic and about 70 can cause cancer.  Secondhand smoke         
exposure is particularly dangerous for people with diabetes and can increase the risk of heart attack or stroke. 
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www.santaana-nsn.gov/wellness/ 



“We could save money and save our children’s health.” 

“Maybe it takes community to say we don’t want 

this anymore.  Spaniards started it.  Some will 

hang on the fact it is damaging children.          

Do we want all these cancers?                         

We need to take a stand.” 

Participants were able to choose more than 1 choice when answering.   

On Thursday, November 29, 2018, a presentation was done at the Tamaya Wellness Center to 
share the results of the Commercial Tobacco Community Survey.  These were some actions 
and themes from the community discussion shared below 
 
 Show this to the community and get more to see it - expose it. 
 Distribute fact sheet and survey results at the Tribal Council Meeting.  
 Would like to see the survey done at council meeting.  If we got more participation from 

men, results would be worse than this survey shows.  

MALE RESPONSES OF TOP 3 PLACES WHERE THEY GET OR PURCHASE COMMERCIAL TOBACCO PRODUCTS 

Smoke 
Shops 

 
 

50% 

Traditional 
Settings 

 
 

47.5% 

Gas  
Stations 

 
 

52.5% 





https://www.aastec.net/reports-pubs/  

https://www.aastec.net/reports-pubs/

